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•ABSTRACT 

A model of n€ed -gf atif ication inspired by the work 
K. B. Rojsengren suggests a theoretical framework making- it possii)ie 
identify^ measure^ and assess the , components of the need 
gratification process with respect to the mass media. Methods having 
cognitive and behavioral components are designed by individuals . to 
achieve ne&i gratification. Deep grattif ication occurs when the' 
behavioral act meets the intrinsic requirements of the method and 
when th^\metfcod gratifies the need. Thbs^ if a ^mother perceives that 
being a ^ "good mother" includes regulating a child's television 
viewing experiende^ shel may gain satisfaction from regulation wnen 
th^ act meets the requirements of the method and the method reduces ' 
the aisequilibriam (the need to feel like a good mother) that 
energi2ed the drive. Differences between the Rosengren model and taxs 
one are: this model ifltludes "drive" as >±he physical force; this 
model sees "society" and "individual cly&ffact eristics" as influences 
too prohibiti*re to come within the lim^^d sc<Jp6 of, the model; and in 
this models the organism is undersfoba to 'assess the utility ot each 
methbdn, and' judgments:^ about the success or honsqccess of metaod 
employment precede the experience of felt gratifj^cation or 
nongratificatioDf^ (TJ) 
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AUDIENCE METHODS AND GRATIFICATIONS 



Building from the social constructivist view, this*brief paper 
proposes that media aud.ierice members create /Speci fie and sometimes 
.elaborate practical actions involving televisjon-^afi^ otijer mass media 
in order to gratify particular needs in the context of family lif^at 
home. A model which links. audience "methods" to need gratification Is * 
presented. This model , inspired by 'the work of Rosengren ^1^72),'^ is 
suggested. ^s a tiieoretical framework which mak^s it possible to identify 
and measure with precision those xon}ponentr of the method-xreating and 
method-applying processes. which characterize the behayioral dynamics of 
concern here. We know. that the links between psychological I and socio- * 
loglcaj needs r meains. of gratification): and "uses" of the mass 
■media {including "cognitive plans" and. "media acts") have not been - 
theoreticaMy agreed upo.n or 'Si^T^^Jally verified (Bluml-er, 197^; 



Levy, 1977; K|tzv'Blumler, and Gurevitch, 1974) . The model which is 
discussejl below provi^des one approach to asses srpent , of the components 
'of the need graiification process where the 'mass* media ^e involved. 
The means by wKich^^^asIc human needs are ^g?Trt:ified is a fundamental 
c^cern in all of psychology ,)Sociology'an^communicatibn. V.What^.f 
is simply one attempt to 'account for these processes as they relate * 
a particular area of study, ; ' / 

The organic concept of needy which can^ be regartled as" physiological/, 
psychological, sociological, metaphysical or sjiiritual in Ratur^, serv&s. 
as a wfil 1 -founded starting poi|Rt for this discussion. -Much of the 
early liresearch on human need^wais limited. to the study of physiological 
needs since theses concepts could e'asily be control led^nd measured/with 
^ima'ls in. laboratory settings, .the "deficit" concepti on. of^rii^ emerged 
suggesting that the organism attempts to/gratify .sernethjng whichi)ias 
become tacking in the syj&tem ( foot, water), HoweVer, Righer-order con- 
ce.ptions' of need, such the well-known Maslow hierarchy, -were founded 
pn the ic|ea that the orgaAism also wants sorjie things in the environ- 4 
ment in order to gratify various needs (Maslow, 1954) . Change, develop- . 
menti improvement, and growth take place because the organism seetcl ta' . 
actualize beyond the mere satiation ^bodily deficiencies^ 

The concept of homeostasis, with origins in physiochemistry. aad 
physiology, is the condition , of relative organic stability ^nd constancy 

■ /-r- ^ ■ '.v ' ^' 

and can be coqsidered,' therefore, a$ithe achievement of successfu^l need 

■ • A' - ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■■■■ ■ 

gratification.^ Fur^ther, homeostasis Ms a^^useful concept for the "under- 
standing of bodily needs, self-regulatory mechanisms, and those prirqary 
psychological drives that l-ead to the development of goal -directed 
bd^avior" (Yqurig, 1961, |>. 340). 7 The drive y X\\^x\\ is vrandom activity 



which' i\nitia1ies the'phy^^ dynamics of the_ need. gratification process 
In psychological research . YtHe^'-motive gi ves 'direction to. the 
The motive "Vregula'tes and directs . ."rbehavipr as ' 
; [zr\e organism}. approaches a ^pal,.Ld is activated in some way by ex- 
citations from the envi^nment and. Wfm a staj^e of organic /heed" 
(Young-, 1961, p. 03a). ~|1otives whicV are reinforced are repeated and 
the result is an. acqjulreil nl^a^^ orga\)ization. • ^ , 

In order to -explMn similar behJwlGrs tn' mo j^e^ complex social rcrr- 
cufiistances , however, a>©re, elaborate (inception of the nidjive is j*e- 
quiredr First, for ^r purposes , the cdncepth's bei^^e^r described as a' 
as'a-motiyeV'%e drive engeL^rs one of many behavioral 

fic^tion. In the conte/npar7 yerna^i^ 

termed an "ethnomethod. These p;ialm^ r5u^|ries ar^ 

Individual in order to makp his or her conti|butix)hs tj^everyday "scenes 
^appear reasonable to the 'self anS to others /v Vl^ 

Which, when successfully undertaken, 'serv'e' to gratify 'the 'needs of the 

organismvmany of .which are grounded- in ^ the soetai 'environment. 
; . 1!\n example may serve to illustrate the point:* A- married, woman 
withjzMldren .maj«termine that one personal method which could lead 
successful-ly to the gratification of the need for ."belongingness" is to 
properly f ul f i 1 1 the role x>tj^ "good mother" or a "goo<t parent . " In 



order to 



rach'iev.e a pQrceglion b^' other f ami ly^mem'berV- thaV she is indeed 
a go'od" mother, she constructs -a variety of everyday actiVilles; the ' 
successful ' comp^etion'of whicH^, she believes, will achieve th*is recqg- 
hitlon .and appreci^ion. This is a purposesful plan of practi^cal . action-. 




the identification, cognitive encodingi/and attempted performance of a 
set.of behaviors which she be-l^eves will help meet. the. requirements of 
the role. Notice that thois iit^ategy (the method) has a cognitive as well 
as a- behav.i oral Gbmpofient. The •individual prescribes a general tactic 
(being perceived as a "good . mother") and a facilitatlve arr^ay of ob- * 
^rvable behaviors (^n l^^ils case a "media act" which will be described 
shortly) in order tQ fi>8 a megns to^ultimately gratify the need for 
interpersbrWl belGngingness * ' 

When an individjial determines to construct a particular method, a 
survey of environmental^ resources of potential value for the successful 
carrying out of thfe method is made. Television and other mass medi/k, 
. a^ces.^ible^^ixtures in most homes, become :^candi dates 'for- use. T^e ^ 
(affinity for tel e vision by children^ further heightens the potential use- 
'fulness pf this| mecfrum as a resourc§_f£)r the demdnstratioji of role com- 
pe;ijency in this case.'. Children *s .television viewing, a parentally- - 
..^l^leable activity, c^vJ^it observed, evaluated, judged, and acted upon 
by the mother in a manner which evidences to herself , her husband, and 
he^;, children that she is fulfilling the consensually-understood. obli- . 
gations of the rqle correctly/ Regulation of the child's viewing ex- 

^" • • ' : ■ -p^- ■ ■• 

i pertence is a; "media act," selected frbm a host of environmental possi- 
bilities by the mother as a specific behavipr deemed by her as likely, 
to be facilitative in the "doing" of proper role performance. The media 

act is one observable manffestation of the method employed by the person^ 

■~ . «-«^ ,. • _ • . ^ 

in order. to ultlrnately meet the ^femahd;5 of the^Targisr objective. 

•.. ■ : h ^ 

, When an indtyidual believes thai engaging in a ^fiedia act has satis- 

ftfed the: planned requirementrs 'of the 'method , some degree of satisfaction 

will be experienced by theVperson.,^ This pleasant sensation is caused by 



the ihdividuars belief that ..the behavior (media act or other" activity) ' 
has satisfied the cognitive 'requirements of the method. Consequently, ; 
the person, may also experience gratificatfon of the basic need, thereb^ 
,j temporarily reducing the tension which energized the drive in the fir^t 
. place or giving meaning to some opportunity for human growth. But^ 
" • profound need gvai^ifioation only occurs wPien: the person finds the 

'[ . ' method- . ^ . . 

So, deep gratification of need occurs in two stages: First, the 
bej[\divihrd] act ipust have met the intrinsic requirements of the method. 
^ ./Second, the method itself must be sufficient to^reduce the disequili- ' 

^ - ' • '"^^O- • ■ ■ ' '■■ ■ ■ . '. > • ; f • 

\. V '-^i'l; brium>which energized the drive, thereby gratifying the need. 

, . ■ ; ■ ■ \ ■ 

/ Here is another example: An individual desires to..gratiofy the 
./■■/.' ■ > ' * • .■ * ■ -. 

V ' need for "self-estedn. " The method deemed appropriate and practical by 

^ the person fpr gV^atificati.on is to become an expert""ofi some worldly topiy 

' thereby qu^ifying^^tro who has access^ to 

'important, useful , or desirable information. The planned, cognitive; 

^ dimension of the method is to qualify as an infoAna.tidnaL expert. Mediai - 

acts to be performed in order to attempt to achieve the objective are 

»-/ 0) subscribing , to specialty niagazine^, (^) viewiftt selected 

• grams whTch consider the topic, etc. To the degree that the undertaking 

of these particular^ media^cts is thought to successfully facilitate 

the requirements of the method, we can say that the first level of 

satisfaction ^|ias , been -peached. Gratification of t^e nieecl for self-esteem 

will occur only if the metho.d, successfully corRJCrcted, is then regarded 

by the person, as sufficient to reduce psychological tension.: " . 

. TigiiPe 1 summarlze's the relyfi^tionship of the concepts- discussed' 

h^r.e. i natural and organic relationship exists between essent4 a 1 needs. 



1. 



however defined, and the drives 'wktch serve to energize the organism in . 
search .of neefl gratification. The direction this energy takes is' \ 
molded by the* construction of particular task-orient^ ethnomethods.* 
These methods are composed* of 'a general cognitive strategy for the 
accomplishment of the obljective and a* repertoire of behavioral acts^ 

' sorpe times involvijfi^g the mass media, which are thought to be facilitative 
of the 'objective/ The requirements of the method are met when the pre- 
scribed specific, behaviors (regulation of the tel^vis.^.on set; the 
accumulation of use^fui opinion-leader information) are accomplished ■ 
satisfactorily. When this is done, the adequacy of . the method (being 
good mother'* ; 'becoming an- opinion ^ead€^^^ tested against^he 

*funjclamental requirements bj the organi^-;Successful need gra^^^^ 
It should be pointed out that some individuals may employ the ma§rmedia, 

'especially televisiorf, to only vicariously achieve need gratificatidh ^ 
through identification with, or recognition of favorecj program characters 
(Noble, 1975). ' ^ , / ' . ^ 

The visualized paradigm advmiced by Bosengren (1972) "involves many 
of the. same concerns discussed here: For convenience of the reader, 
Rosengren's model, is presented beltw: 
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Pkycholo^fcal Stt-tip^ Spdal Poiitiofi^ and Ufa Hi 



.^here are softie differ^ces in the two lilbdels. Whne bothy^ 



'Rosengren and.I begin, with* "basic needs," my model includes "driye" as 

-'the physical force which energizes tbe need gratification process. / 

Rosengren's model llakes perce.ived problen^nd perceived solutions as 

the second aspect of this behayfo'K He ascribes "motives" to the audiepce 

member which impel "media" or "other" behaviqr. These" behaviors then 

•^lead^ to gratification or non-gratification of th^ basic need. 

model also includes "society" and "individual characteristics" as 
; . ■, ' ■ :•■ . ; . . . ■. .■ - 

which impinge up"on all stages of the need gratification process. Th^|6 

influences are lior^pr-esented.in the model whicij I^ave^proposed. ' Of course, 

I believe that th^se internal and external factors do contribute to th$ ' 

process, but. identifying- the variQus sbuTtes of influejice subsumed und^r - 

these headiVigs seems prohibitive giMen^the limited scope of W model . 

■' / ■ . ' . - \ ' ' . 
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; of;.*'roethod"° a^ntl .;tbe. feedback sy s tem v^fi^^ipiii Vo rms f ^ f v i diia T ' audj eiTfc;fe.;5 ' 
■'• toge^ifeir'; w^^^: ■ to, iia'l^e:;:tyjio'\acp^ 

initlvis s^^ describe as a "method . " TKe^/atid^ t i dji' :1 nrike M^s that 

; the:ip^iinlg^ 

; the success or non-success of jTiethlod :ei^ tfi^e- ei^erienojfe^/r 

of f el t Tgtr^ trf i cati on jgt. no n - g rati fix a t i on - ^'^^ >>:'•••;•' ^ ' 

■ : ; ] ^ Oh of this wH ting Was Ato of fer ar^ : 

fitatld^^^ 'whichT characterize the- tra<ilt^i;on& uses iintf " ■ " 

gratifications pa^ "Uses" and #6nctibns" s ' 

|)erha])Sy^^^ used mare precisely irt jfutxire WQ^rk; ;iji:pfr<^^^^ some ; ;^ 

-of tHe-^j^^ 

wfifat rs; termed 'Methods" her^jl^^ l^eep -a c i t is 

'^ortietiines u^^ tjo. discreet: meldt^^^ 

periences (media acts)." "FunctiqnsV" which caV also l^r^ as a 
descriptor for methods were dH^inally/ posited as attributes of media x;^" 
systems themsel ves (Wright , 1974; Wright., 1 960) . Wheh^qne^says 4:hat the 

ia /'function'^ to serve or dtsserve societ^^^ in various ways, a con- 

■■■ ..1 , '■ ■• ' ":■:'<■■■' ' '■■ " ■ . ■ . ■' 

foffndfngqhange in reference to the direction of effects is introduced. 

• . " » ^ ■ ■ ■' ' * . > 

With ethnographic and in-d^th s<jevey techniques it is -possible to 
detenrtine what meth^^ are constructed and' employed by what people in, 
order to gratify their needs .\ The researcher can further investigate 
the media a cts^/^^^ used by indiYtduals in o^deV'to 



i - 



d ' . /' . /• . './ ' :;';-y/. .iP^^lf erited' -methods .-find 



,The degree "of success ratta-iiied by -use of 



••/•/•••/ /••••■•//•. 



m^d:iii-o:rrien£ed- non*medi a related cpmpeiitors 'f6r 'nee6\ 



''•/ ■ ■ ri/- '.'^ *° tluantitative and •qtla^itat^ve. analysis. 

''''^''■^^/■■: ' -ilv/^'-^^y^^^ pi*esehtetf'Sere'V^ of clarification, a 



S./'y/'- °^ fu'tur6.\)^or;k -in 'the ;"u,5es .and gratifications" or ^methods 



.:-'i:;:\':-:>-/..;-.-''-7'^ 
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